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DETAILED ACTION 

1. Claims 1, 2, 6-18, 20-37, 40-43, 45-48 and 50-53 have been examined. 
Application 09/823,588 (SYSTEM AND METHOD FOR METADATA-LINKED 
ADVERTISEMENTS) has a filing date 03/30/2001 

Response to Amendment 

2. In response to Final Rejection filed 06/10/2005, the Applicant filed an RCE on 
09/12/2005, which amended claims 1, 6-10, 18-, 20-24, 28, 32, 33, 36, 37, 40-43, 45-48 
and 50-53. 

Claim Rejections - 35 USC § 102 

3. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in a patent granted on an application for patent 
by another filed in the United States before the invention thereof by the applicant 
for patent, or on an international application by another who has fulfilled the 
requirements of paragraphs (1), (2), and (4) of section 371(c) of this title before 
the invention thereof by the applicant for patent. 

The changes made to 35 U.S.C. 102(e) by the American Inventors Protection Act 
of 1999 (AIPA) and the Intellectual Property and High Technology Technical 
Amendments Act of 2002 do not apply when the reference is a U.S. patent resulting 
directly or indirectly from an international application filed before November 29, 2000. 
Therefore, the prior art date of the reference is determined under 35 U.S.C. 102(e) prior 
to the amendment by the AIPA (pre-AlPA 35 U.S.C. 102(e)). 
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Claims 1, 2, 6-18, 20-34, 37, 40-43, 45-48 and 50-53 are rejected under 35 
U.S.C. 102(e) as being anticipated by Srinivasan et al (U.S. 6,357,042). 

As per claims 1,18, 32, 36, 37, 43, 48 and 53. Srinivasan teaches: 

A method executed by at least one computer processor for providing metadata- 
selected advertisements, comprising: 

receiving media comprising at least one object, metadata associated with the 
object and containing a description of the object, and metadata associated with a 
plurality of advertisements (see column 5, line 62 - column 6, line 19); 

displaying the media and the object on a viewing device (see column 7, lines 37- 

49); 

receiving a user selection of the object displayed on the viewing device (see 
column 32, line 21 - column 33, line 3); 

processing metadata associated with the object selected by the user (see column 
32, line 21 - column 33, line 3); 

comparing the metadata associated with the object selected by the user with the 
metadata associated with the plurality of advertisements (see column 6, lines 8-20; 
column 7, lines 32-48; column 12, lines 21-32; column 32, line 21 - column 33, line 3; 
column 36, lines 10-25; column 37, lines 1-8); and 

selecting an advertisement related to the object from the plurality of 
advertisements based on the comparing (see column 6, lines 9-19; column 7, lines 32- 
50; column 12, lines 20-34; column 31, lines 35-65; column 32, line 21 - column 33, line 
3) 
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monitoring the selected advertisement (see column 7, lines 35-49; column 31, 
line 36 - column 57); 

collecting data on the selected advertisement (see column 7, lines 36-49), 
recording the data and downloading the selected advertisement and displaying the 
selected advertisement (see column 31, lines 47-64). 

As per claim 2, Srinivasan teaches: 

The method of claim 1 further comprising displaying the selected advertisement 
on the viewing device (see column 12, lines 20-35; column 32, lines 21-64). 

As per claims 6, 20, 40, 45 and 50, Srinivasan teaches: 

The method of claim 1 wherein the metadata associated with the object and the 
metadata associated with the plurality of advertisements are received on a broadcast 
channel on which the media is also received (see column 31, lines 15-56). 

As per claims 7, 21,41, 46 and 51 , Srinivasan teaches: 

The method of claim 1 wherein the metadata associated with the object and the 
metadata associated with the plurality of advertisements are received on a separate 
broadcast channel from the media (see column 31, lines 15-56). 

As per claims 8, 22, 42, 47 and 52, Srinivasan teaches: 

The method of claim 1 further comprising storing the metadata associated with 
the object and the metadata associated with the plurality of advertisements (see column 
32, lines 21-31). 

As per claims 9 and 23, Srinivasan teaches: 
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The method of claim 8 wherein the metadata associated with the object and the 
metadata associated with the plurality of advertisements are stored on a single storage 
device (see figure 16; column 32, lines 21-31). 

As per claims 10 and 24, Srinivasan teaches: 

The method of claim 8 wherein the metadata associated with the object and the 
metadata associated with the plurality of advertisements are stored on a plurality of 
storage devices (see figure 16, column 32, lines 21-31). 

As per claims 1 1 and 25, Srinivasan teaches: 

The method of claim 1 further comprising receiving the selected advertisement 
(see column 12, lines 20-35; column 32, lines 21-56). 
As per claims 12 and 26, Srinivasan teaches: 

The method of claim 1 1 wherein the selected advertisement is received within 
the media (see column 12, lines 20-35; column 32, lines 21-56). 
As per claims 13 and 27, Srinivasan teaches: 

The method of claim 11 wherein the selected advertisement is received on a 
broadcast channel on which the media is also received (see column 31, lines 15-56). 
As per claims 14 and 28, Srinivasan teaches: 

The method of claim 11 wherein the selected advertisement is received on a 
separate broadcast channel from the media (see column 31, lines 15-56). 
As per claims 15 and 29, Srinivasan teaches: 

The method of claim 1 further comprising storing the selected advertisement (see 
column 32, lines 21-55). 
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As per claims 16 and 30, Srinivasan teaches: 

The method of claim 15 wherein the selected advertisement is stored on a single 
storage device (see figure 16, column 32, lines 21-31) . 
As per claims 1 7 and 31 , Srinivasan teaches: 

The method of claim 15 wherein the selected advertisement is stored on a 
plurality of storage devices (see figure 16, column 32, lines 21-31). 
As per claim 33, Srinivasan teaches: 

The method of claim 32 wherein the metadata associated with the object and the 
metadata associated with the plurality of advertisements further contain a source 
address (see column 32, lines 21-40). 

As per claim 34, Srinivasan teaches: 

The method of claim 33 wherein the source address is a Uniform Resource 

Locator (see column 32, lines 21-40). 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed 
or described as set forth in section 102 of this title, if the differences between the 
subject matter sought to be patented and the prior art are such that the subject 
matter as a whole would have been obvious at the time the invention was made 
to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was 
made. 

Claim 35 is rejected under 35 U.S.C. 103(a) as being unpatentable over 
Srinivasan et al (U.S. 6,357,042). 
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As per claim 35, Srinivasan does not expressly teach: 

The method of claim 33 wherein the source address is a telephone number. 
However, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Srinivasan would include in the source address 
the advertiser's telephone number therefore giving users the advertiser's contact 
information. 

Response to Arguments 

5. Applicant's arguments filed 09/12/2005 have been fully considered but they are 
not persuasive. The Applicant argues that Srinivasan refers to selecting advertisements 
for a user based on user profile information, storing the internet address of the selected 
advertisement in metadata and pulling the advertisements from the Internet using 
Internet addresses stored in the metadata but does not select advertisements based on 
comparing metadata associated with an object and metadata associated with a plurality 
of advertisements. The Examiner answers that Srinivasan teaches in column 12, lines 
20-34 that advertisers of products or services may utilize the capability as taught by 
Srinivasan to create a venue for the promotion of such products or services. For 
example, Srinivasan teaches that a subscriber (end user) to a service specializing in 
providing video media wherein interactive advertisements are presented may obtained 
CPE equipment adapted to display, identify and provide, through interactive device, 
methods for obtaining additional information regarding image entities (i.e. object 
metadata). Such interaction may be a simple mouse click on the entity (i.e. object) 
during playback of the video (i.e. image), which may be invoked a link (i.e. 
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advertisement metadata) to a network-based data-server that may deliver the data to 
the end user via modem connection. Also, Srinivasan teaches in column 7, lines 32-48 
"that user interaction with an image entity during viewing of a video can be programmed 
to provide additional network-stored information about that entity to suitable customer 
premises equipment (CPE) adapted to receive and display the information. Such further 
information may be displayed, for example, as an overlay on the display of the dynamic 
video containing the subject image entity. In this way, advertisers, product promoters or 
the like may present information to end users based on user interaction with an 
associated entity in a dynamic video display". Therefore, Srinivasan teaches the 
Applicant's claimed invention as defined by Applicant's specification figure 7, where 
advertisements are selected based upon comparing metadata associated with an object 
(i.e. image entity) and metadata associated with a plurality of advertisements (i.e. 
hyperlink that is activated upon clicking said image object on said playback of said 
video). 

Conclusion 

6. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

Daniel Lastra 
November 22, 2005 




